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A Review of the Korean Film Industry 
During the First Quarter of 2005 


Decrease in the number of overall film 
admissions and in the market share for 
Korean films 

A total of 11.42 million film admissions were sold from 
January to March 2005, a 8.5% decrease from the same 
period the previous year (based on attendance in the Seoul 
area, as are all figures from here on out). So far in 2005, a total 
of 70 films have been released, drawing some 9.63 million 
people. This is a slight increase from the 63 films drawing 8.61 
million people released during the same period in 2004. 
Moreover, a comparison of the average attendance per film 


Table 1. Total Admissions and Market Share 


during the first quarter of this year and the same period last 
year also fails to yield any significant differences. 

Korean films attracted only 5.24 million people during the 
first-fourth of this year, a whopping 42.3% decrease from the 
previous year when 9.07 million people paid to see such films. 
Moreover, the market share of Korean films also dropped 
drastically from the 72.8% recorded last year to a mere 
45.9%. This phenomenon should not be perceived as having 
been caused by the emergence of some deep slump in terms 
of Korean films, but rather, by the fact that while last year 
blockbuster films such as <Tae Guk Gi> and <Silmido> led the 





January - March, 2005 January - March, 2004 
Sonny No. of | Admissions | Seoul Market | Increase Ticket Sales Ticket Sales No.of | Admissions — Seoul Market 
Films in Seoul Share Rate in Seoul (won) Rate in Seoul Films in Seoul Share 

Korean Screening 5,247,206 33,897,979,897 9,089,624 72.8% 
me First Run 5,162,764 33,360,251,701 19) 6,266,124. 72.8% 

Foreign Screening 6,175,846 41,047,641,589 3,400,220 27.2% 
films First Run 4,468,390 29,831,411,443. 47.2% = 44 2344016 27.2% 
deh ee tee al MC icc aisha es bee ee 

First Run 70 9,631,154 63,191,663,144 8,610,140 100% 


























1.Since 2005, statistics related to the Korean film industry have been compiled based on the data provided by theaters in the Seoul area that have joined the Korea Box office 
Information System managed by KOFIC. 

2.The calculation of the number of admissions per film in the Seoul area was based on data for 296 screens -which accounts for 93.6% of the total number of screens in the Seoul 
area (316) (97% when based on total audience)- for which tickets were sold in March 2005, as well as data provided by distribution companies. We would like to express our 
gratitude to those distributors for their participation. 

3.Given that the data on admissions garnered from the Korea Box office Information System covered 97% of the market in Seoul, this value was simply rounded off to 100%. 

4.The changes in the estimation method employed have resulted in greatly clearing up the picture in terms of the films released the previous months. As a result, the number of films 
screened was found to have actually increased when comparing with the previous years. This should be kept in mind when making use of the data provided herein. 
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box office and raised the market share of Korean films, there 
have been no films capable of repeating these feats so far in 
2005. 

The number of admissions sold for foreign films has been 
estimated at 6.17 million, a 81.6% increase over the previous 
year. Overall, the number of foreign films released during this 
period increased by 9 from last year. What's more, the 
average attendance per film was 84,317, which can be 
construed as a significant increase from the previous year 
when the average was 53,273 people per film. 

Taking a look at the market share by country, we find that 
unlike Korean films, the market share for foreign films has 
increased from the previous year. While the number of U.S. 
films released decreased, the number of Hollywood films 
screened actually increased by 6. Moreover, these films seized 
42.6% of the market, a substantial increase from the 26.1% 
recorded the previous year. Even more outstanding has been 
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the performance of Japanese films, which secured 5.5% of the 
market and attracted eight times as many moviegoers as 
during the same period in 2004. The main reason for this was 
the runaway success of the film <Howl’s Moving Castle> at the 
Korean box office as a result of its ability to replicate the 
popularity it enjoyed with Japanese moviegoers. In addition, 
the growing market share of Chinese and European films has 
had the effect of reducing the market share of Korean and 
U.S. films from the 98.7% recorded in 2004 to 88.5% during 
the 1st quarter of this year. This dipping of the market share of 
Korean and U.S. films below 90% is a clear indication that the 
previous gravitation of moviegoers towards these two 
countries’ films has begun to ease somewhat. 


Emergence of Lotte Entertainment in the 
film distribution sector 

While on the surface the distribution sector did not exhibit 
any major changes, with the three major distributors Cinema 
Service, C}] Entertainment, and Showbox simply alternating 
their positions while maintaining the big three structure in 
place since the first half of 2004, the meteoric rise of Lotte 
Entertainment to become the 6th largest overall film 
distributor, and the 4th largest Korean film distributor, should 
be duly noted. Although Lotte Entertainment only distributed 
two Korean and one Japanese films, its distribution of mid- 
range films such as <Wet Dreams 2> and <My Boyfriend is 
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Market share by country in 2005 Market share by country in 2004 


China 0.0% 


Europe 1.9% Europe 0.4% 
China 3.8% Others 0.2% Japan 0.6% Others 0.1% 


Japan 5.5% 





Table 2. Number of Admissions and Market Share by Country 













January - March, 2005 January - March, 2004 
Country 
re No. of Films Admissions in Seoul | Seoul Market Share| No. of Films Admissions in Seoul — Seoul Market Share 
Screening 5,247,206 45.9% 23 9,089,624 72.8% 
Korea 
First Run 5,162,764 53.6% 19 6,266,124 72.8% 
Screening 4,871,842 42.6% 38 3,264,215 26.1% 
U.S.A 
First Run 3,799,116 2,225,858 25.9% 
Direct Screening 1,970,407 15.8% 
Distribution First Run 1,727,013 20.1% 
Screening 1,293,808 10.4% 
Imported ----------------}--------- pr epee re pn re pn ne ee penn nnn nee 
First Run 498, 845 5.8% 
China 
Screening 25 221,764 1.9% 8 50,351 0.4% 
Europe 
First Run 10 150,198 1.6% 8 50,351 0.6% 
1 627,233 5.5% 4 76,852 0.6% 
Japan 
6 65,674 0.7% 2 67,807 0.8% 


5 19,092 0.2% 1 8 802 0.1% 
Others 
| 114 11,423,052 100% 74 12,489,844 100% 
Tota 


First Run 70 9,631,574 100% 63 8,610,140 100% 














x China includes Hong Kong and Taiwan 


Type-B> on 40 screens has allowed it to make a name for itself Korean film box office results. As Lotte Entertainment has been 
in the film distribution sector and to obtain comparatively rumored to want to concentrate on film investment and the 
good results as these films finished 4th and 7th in terms of distribution of films, there is a need to pay attention to large 
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Table 3. 


Overall 


Korean 
Films 


Foreign 
Films 


Market Share by Distributors 
































Distributor No. of | Admissions | Market 

Films in Seoul Share 

Cinema Service 4 2,145,879 | 18.8% 
Showbox/Mediaplex 7 2,126,016 | 18.6% 

CJ Entertainment 12 1,753,700 | 15.4% 
Warner Brothers Korea 5 1,156,842 | 10.1% 
Sony Pictures Releasing Korea 6 778,485 6.8% 
Lotte Entertainment 3 664,164 5.8% | 
Buena Vista International Korea 5 601,095 5.3% 
Twentieth Century Fox Korea 6 372,843 3.3% 
Korea Pictures a 354,870 3.1% 

MK Pictures ] 337,400 3% 

Others 85 1,131,758 9.9% 

Total 114 | 11,423,052 | 100% 
Showbox/Mediaplex 4 1,544,102 | 29.4% 
Cinema Service 2 1,167,934 | 22.3% 

CJ Entertainment 6 1,022,559 | 19.5% 

Lotte Entertainment Z 616,061 | 11.7% 

MK Pictures ] 337,400 6.4% 

Others 11 559,150 | 10.7% 

Cinema Service Zz 977,945 | 15.8% 
Sony Pictures Releasing Korea 6 778,485 | 12.6% | 
CJ Entertainment 6 731,141 | 11.8% 
Buena Vista International Korea 5 601,095 9.7% 
Others 64 1,930,338 | 31.3% 

Total 88 6,175,846 | 100% 





' 


| 
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corporations’ desire to achieve vertical integration based on 
the multiplex system. 


March proves once again to be the low 
season for the film industry 

March has traditionally proven to be the low season for the 
film industry, and this was the case again in March 2005 as 
business was very slow in theaters. The number of admissions, 
which hovered around 4 million in January and February, 
rapidly dropped to a mere 2.92 million in March. 

The market share of Korean films in January was one of the 
lowest on record over the last few years at only 24.6%. 
However, things turned around significantly in February as a 
result of the success of <MAAATHON> and <Another Public 
Enemy>. These two films released at the end of January helped 
Korean films corner 66.6% of the market in February. 
Meanwhile, the good showing of <Mapado : Island of 
Fortunes> at the box office was an integral part of the 47.8% 
market share enjoyed by Korean films in March. 

In the case of foreign films, movies released in January such 
as <Ocean’s Twelve>, <Kung Fu Hustle>, and <Shark Tale> 
continued the trend set by other films released at the end of 
last year, including <Howl's Moving Castle>, and <Alexander> 
by doing well at the box office and helping foreign films grab 
75.4% of the market in January. However, as a result of a lack 
of box office hits in February, with the possible exception of 
<Constantine>, the market share of foreign films descended to 


-. 
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Table 4. Monthly Changes in Admission 

















March Total 
ee 1,398,717, 5,247,206 
ae 47.8% 45.9% 
Quarterly 
Market Share 
Admissions 
for Foreign Films 3,252,675 1,395,742) 1,527,199 6,175,196 
Monty 75.4% 33.4% ~—s«45 2.2% 54.1% 
Market Share . ; . ; 
Quarterly é 
Market Share 54.1% 
Total 4,315,385 4,181,751} 2,925,916) 11,423,052 
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33.4% during the second month of 2005. In March, while 
overall film admissions decreased significantly, the strong 
showing of films such as <Million Dollar Baby> and <Hitch> 
helped foreign films secure 52.2% of the market. 


<MASAATHON? joins the 5 million 
admissions club 

The box office king during the first quarter of 2005 proved 
to be <MAAATHONS, which drew 1.54 million moviegoers in 
the Seoul area, and 5.13 million people nationwide. Although 
it got off to a somewhat rocky start, <Another Public Enemy> 
was able to finish second at the box office. Meanwhile, 
<Constantine> starring Keanu Reeves was the top foreign film 
at the box office, finishing third overall. 

Although not boasting any famous stars, the Korean film 
<Mapado : Island of Fortunes> drew much attention and fared 
rather well at the box office. Other Korean films such as <My 
Boyfriend Is Type-B>, <The President's Last Bang>, and <She’s 
On Duty> lagged behind. 

While Hollywood films boasting big stars such as 
<Alexander> and <Ocean’s Twelve> fared almost equally in 
terms of their box office take and number of admissions sold, 
<Howl's Moving Castle> was able to set a new record for 
Japanese films by drawing 3.29 million moviegoers, thus 
smashing the previous record of 2 million established by 
Hayao Miyazaki’s previous film, <Spirited Away>. Moreover, 
the success of <Kung Fu Hustle> has made clear the potential 





for Stephen Chow’s films, which have long been loved by film 
maniacs, to become mainstream hits. 

Academy Award nominated films such as <Aviator>, 
<Sideways>, and <Ray> did not meet expectations at the box 


office. Although <Million Dollar Baby>, the winner of four 
academy awards, was able to save the day by posting good box 
office results, overall, Korean moviegoers have once again shown 
themselves indifferent to Academy Award nominated films. 


Table 5. Box Office Top 10 

















Order Title *Admissions Nationwide 
1 MAHATHON 2005-01-28 Showbox/Mediaplex 76 1,544,102 5,133,169 
3 Constantine 2005-02-08 Warner Brothers Korea 59 697,500 1,845,000 
4 Mapado: Island of Fortunes pee | terete fe 1,961,652 
5 Howl’s Moving Castle 2004-12-24 Cinema Service 65 557,145 424,076 3,014,944 
7 Ocean's Twelve 2005-01-07 Warner Brothers Korea 54 388,518 842,000 
9 Shark Tale 2005-01-07 CJ Entertainment 72 347,977 908,804 
10 National Treasure 2004-12-31 Buena Vista International Korea 46 345 836 60,339 1,257,609 








*x The box office results were based on admissions in Seoul. 





* The number of admissions nationwide was based on data provided by the distributors. We would like to express our gratitude to those distributors for their participation. 
Other materials used were based on data provided by Cine 21. 
* The number of admissions nationwide for the films released in 2004 includes the cumulated totals for 2004. 


Table 6. Top 10 Korean Films 














Order Title Distributor No. of Screens = Admissions in Seoul | Admissions Nationwide 
1 MARATHON Showbox/Mediaplex 76 1,544,102 5,133,169 
2 Another Public Enemy 2005-01-27 Cinema Service 95 1,167,828 3,290,000 
3 Mapado : Island of Fortunes CJ Entertainment 58 568,308 1,961,652 
4 MY Boyfriend is Type-B 2005-02-03 Lotte Entertainment 44 344,896 1,475,454 
5 The President's Last Bang MK Pictures 46 337,400 1,083,300 
6 She’s On Duty 2005-03-17 Showbox/Mediaplex 64 320,073 1,305,821 
7 Wet Dream 2 Lotte Entertainment 4] 271,165 1,178,815 
8 Cracked Eggs and Noodles 2005-02-18 C) Entertainment 48 267,256 1,149,563 
9 Daddy Long Legs CJ Entertainment 43 152,820 500,680 
10 Red Eye ChungEorahm Film 24 70,000 242,842 





Table 7. Top 10 Foreign Films 

















Order Title First Run Distributor No. of Screens Admissions Nationwide 
] Constantine 2005-02-08 Warner Brothers Korea 59 697,500 1,845,000 
2 Howl’s Moving Castle 2004-12-24 Cinema Service 65 3,014,944 
3 Alexander 2004-12-31 Cinema Service 69 420,800 109,531 1,668,388 
4 Ocean's Twelve 2005-01-07 Warner Brothers Korea 54 pe eT 842,000 
5 Kung Fu Hustle 2005-01-14 | Sony Pictures Releasing Korea 53 B07 ,292 963,580 
6 Shark Tale 2005-01-07 CJ Entertainment 72 347,977 Oo 908,804 
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Order First Run Distributor No. of Screens Admissions in Seoul 2004 Admissions in Seoul. Admissions Nationwide 

7 2004-12-31 Buena Vista International Korea 46 345 836 60,339 1,257,609 

8 Million Dollar Baby 2005-03-10 Tube Entertainment 64 309,280 735,200 

9 Hitch 2005-03-11 | Sony Pictures Releasing Korea 53 291,329 619,858 
Lemony Snicket's A Series 

10 a Unfortunate Ean 2005-01-28 C) Entertainment 40 283,817 850,487 





Table 8. Korean Films Released during the 1st Quarter of 2005 














Order ae Distributor Production Company ae in 
Previously released 1 Samaritan Girl 2004-03-05 ShowEast Kim Ki Duk Film Over 18 2 61,972 44 
Previously released 2 2004-03-19 Indistory & Artplus PURN Production 536 
Previously released 3 2004-07-23 Cinema Service Cine2000 106 

Chungeorahm Film Kim Ki Duk Film 





Previously released 6 2004-11-26 


Previously released 4 3-Iron 2004-10-15 
Previously released 5 Lovely Rivals 2004-11-17 


C} entertainment 


Tube Entertainment 


FNH Pictures 


Tube Pictures 


Over 15 20 34,121 196 
Over 15 43 299,813 125 
































Previously released 7 My Generation 2004-12-03 Artplus Cinema Network Over 15 2 2,588 1,107 
Previously released 8) Rikidozan: A Hero Extraordinary | 2004-12-15 C) Entertainment Sidus Corporation 18,053 
Previously released 9 2004-12-31 Showbox/Mediaplex Popcorn film 63,883 
1 Chulsoo & Younghee 2005-01-07 Sponge Cine Piazza oe 4 2953 
Z Wet Dreams 2 2005-01-14 Lotte Entertainment MK Pictures Production | Over 15 41 271,165 
3 2005-01-14 CJ Entertainment Pai ace oe 8 152,820 
4 Feathers in the Wind 2005-01-14 Lumix Media, Inc. Korea Green Foundation | Over 12 4 2,836 
5 Another Public Enemy 2005-01-27 Cinema Service Cinema Service eet 1,167,828 
6 2005-01-27 Showbox/Mediaplex Cineline II i ie 1,544,102 
admission 
7 The President's Last Bang 2005-02-03 MK Pictures MK Pictures Production | Over 15 46 337,400 
8 My Boyfriend is Type-B 2005-02-03 Lotte Entertaiment Cinema Zenith sats | 344,896 
9 2005-02-18 C} Entertainment Good Player Over 15,48 (67,256 
10 Red Eye 2005-02-18 Chungeorahm Film Taichang Entertainment | Over 12 24 70,000 
11 Jenny, Juno 2005-02-18 ShowEast Culturecapmedia & Danal sen 51,559 
IZ 2005-03-10 C} Entertainment Corea Entertainment Over 15 5B 568,308 
13 This Charming Girl 2005-03-10 Showbox/Mediaplex L| Film Over 15 8 24,820 
14 She's On Duty 2005-03-17 Showbox/Mediaplex Mine Entertainment eee ep 320,073 
15 2005-03-18 Movienet Film Productions Movienet Film Productions Over 18 8 1,860 
16 Crying Fist 2005-04-01 ShowEast oe ' Over 15 68 18,891 
17 A Bittersweet Life 2005-04-01 C} Entertainment b.o.m. Film Productions | Over 18 75 15,997 





<Crying Fist> and <A Bittersweet Life> were officially released on April 1, 2005. However, as these two films were screened at theaters previously, attracting the moviegoers by selling 


tickets, we included them in this table. 
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Korean Film Commissions 


1. Present Situation 


The history of Korean film commissions officially began in December 1999. By May 2005 there were eight 
cities and provinces which had established film commissions; this number included the first such commission 
established, namely, the Busan Film Commission. These Korean film commissions have provided one-stop 
services to domestic and international film companies in order to help them enjoy smooth and effective usage of 
their selected film locations. These services have included: recommending locations; aiding with the securing of 
the necessary government permits and registrations; and providing information related to equipment, facilities, 
and human resources. As the tasks of the various Korean film commissions usually originate from the public goals 
set by local autonomous entities to promote the development of local communities through the use of film 
locations, these commissions have been able to use this link with the relevant autonomous entities to secure the 
necessary budget and administrative power. This has resulted in the services offered by these Korean film 


commissions usually being provided for free. 


Table 1. Present State of Korean Film Commissions 


Founded Autonomous Entity Support Area 
Busan Film Commission December, 1999 Busan Metropolitan City Hall Busan and Gyeongnam area 
Jeonju Film Commission April, 2001 Jeonju City Hall Jeonju and Jeonbuk area 
Seoul Film Commission November, 2001 Seoul Metropolitan City Hall Seoul 
Namdo Film Commision Api, 203 eee, | | “ae 
Jeju Film Commission December, 2003 Jeju City Hall Jeju Island 
Daejeon Film Commission December, 2003 Daejeon Metropolitan City Hall Daejeon area 
Gwangju Film Commission April, 2005 Namgucheong, Gwangju Metropolitan City Gwangju area 
Cheongpung Film Commission April, 2005 Jecheon City Hall Jecheon and Chungbuk area 
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Korean film commissions provide location support services for films, TV dramas, commercials, and music 
videos, etc. In addition to the eight above-mentioned commissions, there are now other local autonomous 
entities which are in the process of establishing their own film commissions. Moreover, certain organizations 
consisting of government officials have also carried out tasks similar to those undertaken by film commissions. 

In other words, local governments have been interested in attracting film locations to their areas. 

In the majority of cases, the heads of local autonomous entities serve as the chairpersons of local film 
commissions. This fact guarantees that all of those who apply for location services in Korea will be provided with 
effective and reliable administrative services. Above all, the Korean film commissions have a good mind that they 
should provide filmmakers with the services needed to produce the high quality works they desire to create. To 
this end, experienced location managers are deployed to assist in this endeavor. As these Korean film 
commissions have grown in stature alongside the rapidly developing Korean film industry, each of these film 
commissions now boasts an effective location support system. 


2. Main activities 


Busan Film Commission -www.bfcor.kr 





The Busan Film Commission (BFC), which emanates from a city that is also 
known for being home to the preeminent film festival in Asia, the Pusan 
International Film Festival, provides the widest range of programs of all the 
domestic film commissions. In 2004, the BFC provided location services for 20 
feature films, as well as for 45 TV dramas and commercials. This includes the five or 
so requests for such services emanating from Japan every year. The film 
commission provides on/offline location-related information, such as data on potential location sites. In addition, 
the commission offers English, Chinese, and Japanese versions of its homepage in order to make their services 
accessible to potential foreign applicants as well. 

As part of the Pusan International Film Festival, the BFC hosts an annual 3-day event known as the Busan 
International Film Commission & Industry Showcase (BIFCOM), with about 60 film commissions and film 
production companies from 15 countries taking part in this event. Some of the other projects which the 
commission has undertaken include the provision of financial support for local film production companies and 
film directors from the Busan area; the provision of location support services for filmmakers from other regions; 
and the granting of support for the development of the Busan film industry. In addition, the commission has also 
operated the Busan Cinema Venture Center designed to provide film production related companies with the 
space and equipment they need to make their vision a reality. Approximately 10 films a year are shot on location 
in the commission’s 837m? and 1,650m film studios. 


—JeonjuFilm Commission. fcc. kr 

















































































































The wide variety of film production sets which Jeonju offers, such as its well-preserved Korean traditional 
Hanok (traditional Korean-style house) set and wide range of natural parks, as well as its more urban settings, is 
the main reason why on average 22 of the 80 or so feature films produced every year in Korea are shot in this 
area. Jeonju, which played host to 35 film shoots in 2004, has set 40 such shoots as its goal for 2005. By 
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maintaining smooth cooperation with the related authorities, the commission has 
been able to provide effective one-stop services. To date, the positive reaction 
which its clients have shown with regards to its services has been nothing short of 
outstanding. 

The Jeonju Film Commission has established and implemented the tasks required 





to actualize its strategy of turning Jeonju into a recognized HD visual production to | 
site. These tasks have included an attempt to offer one-stop services related to the HD visual stage, including the 
provision of HD photographing, lighting, visual effects, uncompressed HD editing, and digital color- 
correction(CC), as well as the necessary equipment and specialized human resources. As the introduction of HD 
equipment is expected to pick up speed this year, the commission plans to conduct various projects which are of 
a complementary nature and designed to activate and expand the local film industry. These include the 
management of an HD school to educate specialized human resources, the provision of support for the 
production of short HD films, the holding of scenario contests and the operation of film and media academies. 

Seoul Film Commission _ __ www.seoulfc.or. kr 

Seoul, the nation’s financial center, is home to more than 90% of Korea’s 
domestic film companies and film related industries. In this regards, Seoul boasts 
both indoor and outdoor studios, as well as CG, recording, and film development- 
related industries. Moreover, the great majority of the post-production work done 
in conjunction with the films produced in Korea is carried out in the Seoul area. 





As domestic filmmakers are naturally drawn to the Seoul area because of its 
obvious geographical advantages, the Seoul Film Commission (SFC) has focused more on inducing the related 
authorities to cooperate with it in the provision of film production services than on actually attracting film shoots. 
The SFC provided support services for 108 feature films in 2004. Making use of the fact that the main central 
government buildings are located in the Seoul area, the commission has played the main role in expanding 
cooperation with each level of government through the hosting of meetings; while also conducting marketing 
activities in conjunction with film related companies in Seoul, providing unlimited location services for 
independent short films, and offering extended support for those films which have the potential to help promote 
the city of Seoul itself. About five foreign shoots make use of location services in the Seoul area a year. These 
include feature films and TV programs. 


Namdo Film Commission — ; | ; | www.ndfc.or.kr 


The Namdo Film Commission (NFC) was established through a consortium of 
the cities of Yeosu, Suncheon, and Gwangyang. The mysterious and attractive 
natural scenery of the Namdo area is well encompassed in director Song Il- 
gon(who won the Jury Prize at the 1999 Cannes International Film Festival for his 
short film, <The Picnic>)’s claim at the time of the release of his feature film, 





<Spider Forest> that “Although | wandered the entire nation in search of a place 
where | could make <Spider Forest>, it was only when | visited Mt. Jokye and the Seonam Temple located in 
Suncheon, Jeonnam province that | was able to find the mysterious and vivid atmosphere | was seeking for.” The 
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Namdo area boasts several sites capable of drawing in foreign filmmakers, including seashores that widen 
endlessly at low tide and a wide slew of historic sites, mountains, and rivers that embody the people’s joys and 
sorrows. The NFC has currently focused much of its attention on attracting domestic films. Moreover, it has also 
undertaken projects such as a film school and meet-and-greet sessions with film directors as part of its goal of 
providing local residents with more opportunities to experience film culture firsthand. 

Jeju Film Commission www. jejutc.or. kr 

Jeju, which is one of the most famous tourist areas in Korea, boasts an incredible 
natural and scenic beauty. Jeju has been recognized by domestic and international 
travelers alike as an outstanding resort and tourist area. Therefore, it is not 


surprising that several films, dramas, and commercials have been shot on Jeju. The 
Jeju Film Commission has recently begun to increase its efforts to have its beautiful 





natural scenery depicted in films. To this end, it has established the Jeju Film and 
Media Center; which is tasked with offering location services, and the purchase of the equipment and facilities 
likely to be required in the actual location sites. It recently hosted a symposium designed to prepare the 
measures needed to develop the Jeju film cultural industry, with New Zealand’s Ambassador to Korea David 
Taylor invited to take part in this colloquium . 


Daejeon Film Commission fc. kr 





Daejeon is a transportation hub from which access to and from is as simple as 
can be. As KAIST(Korea Advanced Institute of Science and Technology) is located in 
Daejeon, the majority of Korean science-related organizations and companies are 
concentrated in this area. Currently, the Daejeon Film Commission provides 
location services in some of its urban sceneries and in the famous Yuseong hot 





springs. However, by linking itself to the Daejeon Film Special Effects Town, the 
commission has begun to implement measures to become an organization specializing in the HD and special 
effects field; measures which have included the construction of a special effects studio. 
Gwangju Film Commission ee fcr kr 
Anyone interested in contemporary history is well-acquainted with the city of 
Gwangju. Moreover, Gwangju is this year slated to host the 6th Gwangju Biennale 
and the first ever 2005 Gwangju Design Biennale. Gwangju is a city with a deep 


cultural history that has made efforts to become the hub of Asian culture through 
the implementation of such measures as the establishment of the National Asian 





Culture Center (provisional title) in Gwangju. 

The private sector has so far played the leading role in implementing the location support services offered by the 
Gwangju Film Commission (GFC). However, the commission also began in April 2005 to strengthen its 
cooperation with local autonomous entities. The commission has shown its willingness to establish drama and 
film sets in conjunction with the local autonomous entities, and to design various plans to have its vision of 
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turning Gwangju into a recognized cultural capital reflected in film. The GFC has for the most part concentrated 


on providing location support services for domestic films and establishing a one-stop system. 


( Cheongpung Film Commission 





The word, ‘Cheongpung’ has long been used to denote the beautiful natural scenery of the Jecheon area. 
Although located inland, the beauty of the area’s mountains and rivers has since time long past raised people’s 
spirits. Although only officially launched in April 2005, the Cheongpung Film Commission (CFC) has already 
begun to provide location services to the filmmakers of two feature films. The CFC plans to establish a location 
DB and homepage which would be linked to the city of Jecheon’s own page. In addition, the commission also 
plans to hold domestic film fan tours and a Jecheon International Film Music Festival. 


Korea Film Commission Network (KFCN) 


The Korea Film Commission Network (KFCN) launched in April 2004 currently consists of 8 local film 
commissions. The KFCN has established a networking system that makes it possible for filmmakers to benefit 
from one-stop services in Korea. The KFCN, which is a horizontal network between the local film commissions, 
has implemented the following tasks as part of its efforts to maximize its synergy effect: 1) the establishment of 
the basic cooperation needed to provide nationwide location services 2) the resolution of problems difficult for 
individual film commissions to handle on their own 3) implementation of joint projects among local film 
commissions. 


1. The establishment of the basic cooperation 


The 8 film commissions have always maintained open channels of communication between one another. In 
the case of domestic films, filmmakers often contact a few commissions at the same time with the hopes of 
shooting scenes in a few different locations. At this juncture, should the film commissions be unable to efficiently 
exchange information with each other, the efforts of the relevant film commissions and related authorities to 
meet the filmmakers’ needs could very well come to naught. This in turn might result in worsening the location 
environment in local areas. If these open channels can be identified as the narrow definition of the KFCN’s role, 
at a wider level its role is to act an intermediary between the various commissions in order to assure that 
filmmakers who desire to shoot their film in multiple settings will receive the relevant information from the 
concerned commissions. 

Although each film commission is involved in a competitive relationship with the others, they are also aware of 
the fact that in the long run, exchanges and cooperation among the commissions will be more beneficial to their 
development than a winner-take-all attitude. 

In the case of foreign filmmakers, should a filmmaker contact the Busan or Jeonju Film Commissions, but the 
desired background (or facilities, equipment, and specialized human resources) can only be found in an area 
managed by another commission, the KFCN will then point the filmmaker in the direction of the commission(s) 
offering the needed film location services. A similar process can also be carried out when the Seoul Film Commission, 
which has to date carried out the brunt of the KFCN’s tasks for the sake of convenience, is first contacted. 
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2. Cooperation to improve the location environment 


There are sites in every country for which the acquirement of the necessary film location permits are hard to 
come by. In this regards, the authorities in charge of issuing the necessary permits and registrations may be hard- 
pressed to provide any kind of help that goes beyond their original work duties. Other complicated reasons for 
such difficulties might include concerns that the contents of the product to be shot might negatively affect the 
image of the organization in charge of the area in question. In the Korean case, there are certain public places, 
including those occupied by the military, which fall under that category. The possibility of a film shoot burdening 
local citizens through such means as forcing the large-scale disruption of transportation is another reason why 
the relevant authorities might be hesitant to issue the necessary permits. However, if a location is deemed to be 
essential to the film, then solutions should be found that are acceptable to the filmmaker, located citizens and 
related authorities. The film commissions have long played the role of setting the stage for the development of 
such solutions. Therefore, the KFCN has been tasked with creating a conducive atmosphere for filmmakers by 
engaging in dialogue with the relevant government departments. 


3. Overseas marketing and other joint projects 


One of the main joint projects undertaken by the KFCN is to carry out overseas marketing. Each region has its 
own background and beauty. However, it is a well-known fact that individual Korean regions have had a hard 
time attracting overseas filmmakers. To this end, joint efforts at overseas marketing have proven to be more 
efficient than individual ones. Such joint marketing activities are also advantageous in terms of costs. The KFCN 
has also discussed the need to construct an information database for the film industry. 

In addition, the KFCN has developed a project in conjunction with the Korea National Tourism Organization 
(KNTO) that is designed to induce foreign filmmakers to select domestic locations. The overseas branch offices of 
the KNTO situated in major Asian, European and American cities can provide potential clients with the necessary 
information with regards to the location services provided in Korea. Such joint overseas marketing activities are 
expected to expand to include other relevant organizations, such as KOFIC. 


Shooting in Korea 
1. Spotlight on Korean culture 
One of the KFCN’s major goals is to help individuals learn more about Korea's culture and lifestyle. Those who 


do will soon realize that Korea’s culture and lifestyle is unique among Asian countries. Korea, a country which is 
located in Northeast Asia, has different traditions and cultures from the ones which can be seen in films such as 


<The Last En Oi (China) and <Last Samurai> (Japan). It has also different traditions and customs from other 


East Asian countries such as Thailand and the Philippines. Korea, a modernized nation which feeds off of its five 
"thousand year history, possesses mountains, rivers, and fields that are of great scenic beauty. However, it is also 
possible to create modernized and future-oriented spaces in Korea. Its exciting and abundant folk tales and rich 
ecco and historic background allow the director to reproduce any aspect of the unique beauty of Korea which 
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2. Procedures 


This process can be started by simply calling or sending an e-mail to one of the eight Korean film commissions. 
Once the organization in question has conducted a thorough investigation of the existing data and collected any 
additional materials which might be required, the necessary information is provided to the prospective client. 
The commission in question does its best to let the filmmaker know about the wide range of location support 
services provided for each location scale. At the appropriate stage of the negotiations, the prospective client 
submits the application forms made available by each film commission. The location manager can also arrange 
guided tours when preliminary visits are necessary. 

As the Busan, Jeonju, and Seoul Commissions operate English versions of their homepages, filmmakers can 
easily gain access to pictures of the main location sites which each commission offers; information about 
location-related industries, as well as basic information about locations in Korea. Another method which is 
available to foreign filmmakers is to click on the English version of the Korea Film Commission Network (KFCN) 
(www.kfcn.or.kr) homepage, and then navigate to the individual homepage of each film commission. As the 
KFCN is a horizontal council body, no additional location managers are involved. Please take note that the 
relevant information can be obtained through the Seoul Film Commission, which also acts as the Secretariat of 
the KFCN, but the KFCN does not oversee the actual application process. 


3. Taxation benefits 


™ Taxation support in the form of the non-application of the value added tax (VAT) when foreign 
filmmakers choose to shoot in Korea 

¢ This includes film industry related goods and services provided to non-residents or foreign corporations 
who do not operate businesses in Korea. The zero tax rate is applicable from the moment payment is 
received in won (Korean currency) from a foreign exchange bank. 

«In the case where the non-resident or foreign corporation does operate a company in Korea, this zero 
tax rate is applied to film industry related goods and services provided in keeping with contracts signed 
directly with foreign corporations. The zero tax rate is applied when the payment is received directly 
from a foreign corporation through a foreign exchange bank. 

«The zero tax rate is applicable to only those businesses from countries which apply similar rules to 
Korean businesses (countries in which the tax sparing system (TSS) is applied: USA, France, Germany, 
Sweden, Switzerland, England, New Zealand, Australia, Singapore, Hong Kong, Japan, Taiwan, 
Thailand, and Canada) 


m™ VAT reimbursed 

«When a non-resident or foreign corporation that does not possess a company in Korea purchases 
specific goods and services in Korea, the VAT shall be reimbursed. 

« However, in accordance with the principle of reciprocity, the VAT is only returned to businesses from 
countries that apply similar rules to Korean businesses. 

¢ Goods and services subject to VAT reimbursement : food and accommodation; promotion, electricity, 
and communications; real estate rental fees, building and facilities for the office used while in Korea, 
and the cost of maintenance of the office building; O/A furniture and facilities, and the cost of leasing 
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that furniture and facilities. 
™ Incentives offered by individual local autonomous entities: detailed discussions should be held in 
accordance with the nature of the production in question. 


4. Successful film shoots in Korea 





Some of the most prominent examples of foreign films shot in Korea 
include Claire Denis’ <The Intruder> (production: Ognon Pictures) in 





2004 and Torii Kunio’s <Madamada abunai deka> (production: Toei 
Film) in 2005 (Busan); Jingle Ma’s <Seoul Raiders> (production: Media 
Asia) and Derek Chiu’s <Love Trilogy> (production: Mandarin Films) in 
2004 (Seoul). 

Director Claire Denis expressed her satisfaction with the overall 
experience in the following terms, “This shoot would have been 
impossible without the help of the Busan Film Commission. We had 
Korea Film originally contacted many places; however, the Busan Film Commission 


was the only place that understood and supported our project. | was 


atlas very pleased with the fact that they provided such a wide range of 


Network location support services, including the acquisition of the necessary 
permits for the filming locations; introduction to the relevant staff; the 
actual casting; and the provision of equipment. | was particularly 
impressed with the activities of three volunteers who worked for me 
without pay.” For his part, Jingle Ma had the following to say about his 
experience shooting in Seoul, “The location support provided is so top 
rate that it is hard to sum up in a word or two. Specifically, we shot a 
subway scene in which we were given permission to film during the 
time when the subway system was not in operation. This would have 
been impossible in Hong Kong. | don’t know how to express my 





gratitude for the support provided during the helicopter and 
commando unit scenes.... The Seoul Film Commission proved itself to 
be a reliable partner. Moreover, the support services they offered were 
very professional. They advised us about shooting areas with a great 
sense. It would be no exaggeration to say that if | ever visit Seoul again 
it will be because of the Seoul Film Commission.” Claire Denis’ <The 
Intruder> went on to be nominated in the competition section of the 





Venice International Film Festival. Meanwhile, Jingle Ma’s <Seoul 
Raiders> attracted over 5 million moviegoers in China alone. 

A look at the process through which the makers of <Seoul Raiders> were able to get the services they wanted 
in Seoul makes evident the attitude which the Korean film commissions have adopted towards the provision of 
support for foreign films. As soon as the application to shoot <Seoul Raiders> on location in Seoul was received, 
with 80% of the film’s scenes, such as the subway, road, and gymnasium scenes, to be shot in Seoul, the Seoul 
Film Commission set about establishing the following effective support measures: 1) the commission suggested 
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to Hong Kong-based Media Asia Film and its Korean partner Eye Film that it request an interview with the Mayor 


of Seoul Metropolitan City in order to induce the active support of Seoul Metropolitan City 2) the commission 
submitted a report to Seoul Metropolitan City (the Mayor of Seoul Metropolitan City conducted an interview 
with the Hong Kong producer, director and the film’s stars) in which it laid out the anticipated benefits which 
the city could expect to gain by supporting the film <Seoul Raiders> 3) the commission suggested various places 
and sceneries which might help to enhance the artistic value of the film(the producer accepted these 
suggestions) 4) the commission played the role of a go-between in order to assure the support of related 
organizations and departments under the Seoul Metropolitan City, and of the Seoul Metropolitan Police Agency. 
As a result 38 rounds of shooting were conducted from October 28 to December 9, 2004, much to the 
satisfaction of the Hong Kong team. To express their gratitude, the production team later sent plaques 
containing the autographs of the director and stars to the Seoul Film Commission, Seoul Metropolitan City, and 
the Seoul Metropolitan Police Agency. 


Conclusion 


The scope of Korean films has recently expanded to the point where they have now garnered the attention of 
the entire world. The location support system which has contributed greatly to present status of Korean films is 
now available to foreign filmmakers as well. In this regards, it is the fervent hope of all the film commissions of 
Korea that filmmakers take advantage of the best film support services Asia has to offer. 





ARNet 


Kevin KANG 
Asian Film Commissions Network (kevin@bfc.or.kr) 





Asian Film Commissions Network, 


Over the last three to four years, the Asian film industry, 
including Korea’s, has experienced a trend in which an 
increasing number of films are being shot on location beyond 
their borders. However, because of differing environments, 
institutions, customs and cultural differences, this quantitative 
increase has not been accompanied by a qualitative increase in 
the necessary information and know-how. The great majority of 
film producers are anxious to acquire information beforehand 
about the circumstances which prevail in the area in which the 
filming location is situated, such as taxes, insurance, and tariffs. 
Moreover, these producers have emphasized the importance of 
having precise information on the region’s infrastructure and on 
whether or not specialized human resources, who are well aware 
of the actual situation in the country where the filming location 
is situated, are available. What’s more, they have also sought 
information relating to that particular country’s administrative 
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structures, such as the tariffs and customs applied to film 
equipment and film. In this regards, they have expected the 
film-support organizations found throughout the region to play 
the role of providing such comprehensive support. 

This has led film support organizations in Asia to raise the need 
for communication that goes beyond borders. In-depth 
discussions on this topic began to be carried out during the 1st 
BIFCOM (Busan International Film Commissions & Industry 
Showcase) held in 2001. More detailed methods of sharing 
information on the Asian region have been uncovered since 
2003. These have included turning Asia into a region which 
boasts an optimized environment for film production, and to 
establish international film organization network structure in 
order to contribute to the development of the Asian films 
industry by activating film productions in the region. 

Conferences on the topic of the establishment of such a 


network system were first held in 2003. In 2004, two such 
conferences were held and the decision was made to give the 
organization the name AFCNet (Asian Film Commissions 
Network), with the Busan Film Commission established as the 
Secretariat. Finally, on October 10, 2004, the Inaugural General 
Assembly of the AFCNet was held, with 18 member commissions 
from 6 countries (Korea, Japan, China, Malaysia, Indonesia, and 
Russia) participating. During this meeting, six members of the 
board of directors were selected, including Park Kwang-soo (the 
director of the Busan Film Commission) who was installed as the 
organization’s first chairman, and Kamil Othman (vice-president 
of the Malaysia Multimedia Development Corporation) and 
Mako Tanaka (director of the Kobe Film Office) who were 
appointed as vice-chairmen of AFCNet. 

The AFCNet now boasts 20 member commissions from 7 
countries. This organization, which has been perceived as a pan- 
Asian film related organization, has received a great deal of 
attention from domestic and international film related 
Organizations as well as from the film industry itself. There 
however remain many tasks to resolve. 

First, the AFCNet has agreed to establish an information 
system pertaining to the infrastructure of the film industry as 
part of its goal of facilitating the sharing of information among 
the member commissions, and to make the provision of the 
necessary information to filmmakers their first task. Presently, a 
survey is being carried out with the goal of analyzing the current 
state of the film industry in member countries. The information 
related to the infrastructure of the film industry includes in-depth 
and pertinent data such as a basic directory, as well as 
information on each member state’s film related laws, insurance, 
and customs practices. This information will be published as a 
reference guide during the General Assembly of the AFCNet 
scheduled to be held during the 2005 BIFCOM, and distributed 


History of the AFCNet 


m October 6, 2003 Busan : held a conference during which time the 
establishment of the AFCNet was agreed upon [24 film commissions 
from 6 countries participated in this meeting) 

m December 2003 : conducted a survey of the various film commissions 
and related organizations found in Asia 
= 63% of the survey participants responded favorably to the 
establishment of the AFCNet [38 film commissions and location 
support organizations from 8 countries participated in the survey] 

mw February 16-18, 2004, Busan : held the Inaugural AFCNet Organizing 
Committee Meeting 
=} The organization was given the official title of AFCNet and the 
Busan Declaration was adopted (11 AFCNet Organizing Committees 
from 7 countries and 100 participants) 

m June 3-5, 2004 Matsumoto City : held the 2nd AFCNet Organizing 
Committee Meeting 
= [he decision was made to appoint the Busan Film Commission as 
the Secretariat of the AFCNet, and an agreement was reached to 
hold the inaugural general assembly on October 10, 2004. 

m October 10, 2004 Busan : held the Inaugural General Assembly of the 


AFCNet 
= 18 film commissions from 6 countries registered as members of 
the AFCNet 

m April 16 and 18, 2005, LA : held the first meeting of the board of 
directors 


= Approved the memberships of Japan's Sendai Miyagi Film 
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to those who are involved in the film industry, as well as to the 
participants in the 10th Pusan International Film Festival and 
2005 BIFCOM. 

In addition, by developing seminars and educational programs 
in which all the member commissions can participate, the 
AFCNet has helped to launch discussions over the measures 
needed to improve the member commissions. Moreover, many 
suggestions have been made with regards to how to respond to 
the rapid changes that have been taking place in the Asian film 
industry. These have included calls for the monthly updating of 
the current state of the film location services in every country in 
order to facilitate the provision and sharing of effective 
information through the official website of the AFCNet 
(www.afcnet.org). The detailed tasks related to this suggestion 
are now at the discussion stage. 

The Singapore Film Commission and Hiroshima Film 
Commission are now preparing to join the AFCNet. Meanwhile, 
the Hong Kong and Kaohsiung Film Commission in Taiwan have 
also shown an interest in joining. The AFCNet is expected to 
enlarge its membership to include 30 member commissions 
from 10 Asian countries. 

The AFCNet’s first project for 2005 will be the 
informationization of the infrastructure of the Asian film industry, 
as well as the making of preparations to create the sphere of 
communications needed to exchange comprehensive 
information among member commissions. The AFCNet will 
eventually, through the standardization and enlargement of 
Asian film commissions, contribute to the gradual improvement 
of the film production environment in Asia. 

The time has come for the AFCNet to receive the support and 
interest of those who are engaged in the film industry so that it 
can grow into an organization that can contribute to the 
development of the Asian film industry. 


Commission and of Cambodia [membership increased to 20 
commissions from 7 countries) and discussed future projects 
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KOREA 
Busan Film Commission / Namdo Film Commission / Seoul Film 
Commission 


JAPAN 

Fukuoka Film Commission / Himeji Film Commission / Kobe Film Office 
Nagasaki Film & Media Commission / Nagoya Location Lavi / Okinawa 
Film Office 

Osaka Film Council / Sapporo Film Commission / Tokyo Location Box 
Yokohama Film Commission / Sendai Miyagi Film Commission 


CHINA 
Changchun Film Studio Corp. / Western Movie Group Corp. 


INDONESIA 
Bali Film Commission 





18 








KOFIC'S 


New Vision 


KOFIC has announced its <KOFIC 2CD PLAN 2005>, which is a visionary plan designed to attain the goals of 
helping the Korean film industry become one of the top five in the world, as well as the leading force in terms of 
Northeast Asian film culture. 


Vision 
“For Cinema, For a Better Life” 


Revival of Korean films, strengthening of national brand power 
Improving the quality of life through film in the cultural era 


Strategic Direction 


“Beyond Your Dreams” 
KOFIC plans to become the core of the movement to actualize cultural diversity. 


Implementation Strategy (2CD) 


“Creativity/ Convergence/ Diversity” 


1. Education of Creative Human Resources 


« Establishment of a human resource management system based on 
industrial-educational cooperation 

« Strengthening of the specialization of the relevant human resources 
as well as the improvement of their general working conditions. 


2. Contents R&D | Quality 
¢ Formation of creative cluster and the development of relevant plans \ of Life 
(in cooperation with the Culture and Art Promotion Committee, and . 
universities] 


¢ Harmonization of film production plans and technological plans 
(industrial-educational-R&D joint technological planning) 





3. Convergence type of technological and production support 


« Strengthening of technological R&D in such fields as digital cinema 
¢ Standardization of ubiquitous technology, operation of cinema 
license bank 


4. Promotion of diversity 


¢ Activation of the production of diversified [non-commercial] films 
¢ Securing of cultural rights through the easing of the cultural gap 


5. Activating the linking with, and extension of, the leisure and 
cultural industries 


« Development of a filrn/ tourism/ leisure cluster {in cooperation with 
the tourism/ transportation departments of local governments] 

« CTLS (Culture/ Tourism/ Leisure/ Sports} convergence projects 
[cinema/ sports application, etc] 


6. Promotion of national brand power 


« Play a leading role in the development of the Asian film industry 

« Promotion of the position of Korean films as cultural assets 
[establishment of a network involving Korean films researchers and 
Korean film maniacs] 


This vision and related implementation strategies will allow KOFIC to develop a ubiquitous and convergence-based 
film environment, and to introduce a new industrial model. In addition, by invigorating Korea’s national brand 
power through the promotion of creativity and diversity, KOFIC will contribute to improve the quality of life of all 
Korean people. 
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KOFIC’s 
New CI 


In order to respond to the rapidly changing film environment and strengthen its position as a public organization capable of 
gaining the trust of the general public and of providing the people with hope, KOFIC has introduced a new Cl (Corporate 
Identification). This new Cl emphasizes the cultural value-oriented image of KOFIC, who in its capacity as a leader in the 
development of Korean film culture plays the role of a promoter of the cultural arts. KOFIC’s international and specialized 
image is emphasized in order to highlight its role in the globalization of Korean films and its desire to become a truly global 
film promotion organization. This new Cl, which encompasses the essence of KOFIC, is now being promoted worldwide. 


WordMark The wordmark is a visual expression used to symbolize KOFIC and the key element in the C.I.S.(Corporate 
Identification Standards) 
The rectangle, which is reminiscent of a film frame, symbolizes the various classes and regional cultures. The 
4 @ | C word ‘KOFIC’ emblazoned within the frame symbolizes the exchange and creative convergence of various 
cultures, and represents KOFIC’s role in connecting a new audience to the emerging world through film. 
The usage of positive and negative forces and the depiction of the wordmark as a stepping stone or cornerstone 
of the film industry, means that KOFIC is an organization which supports the development of film culture at the 
policymaking level. 








LogoType The logotype is another important element used alongside the wordmark to convey a visual image of KOFIC. It 
was specially designed using a calligraphic style unique to KOFIC. 

Od 6 OJ O The simple and unwavering style of the logo is meant to represent KOFIC’s trustworthiness as well as its 
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specialization. A brownish hue was employed to connote a profound and refined atmosphere. 
The logotype was harmonized with KOFIC’s wordmark in order to connote the spirit of coordination and 
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uniformity. 
Emblem wf \LM cs The emblem was designed in conjunction with the wordmark and logotype. It represents the authority and 
we C tradition of KOFIC. 
- 4 
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Signature The signature is a coupled form of wordmark and logotype, and various combination is possible upon 


circumstances. 
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FOF (an abbreviation of “Film Of Future” or “Friend Of Film’), KOFIC’s character, was designed by linking the 
rectangles of the KOFIC wordmark together using different colors. It was developed in a manner which would 
combine the wordmark with the character’s image in order to enhance the ability to communicate KOFIC’s 
identity system. 

FOF, who radiates the innocence of a child, is based on the concept of a mobile doll capable of conveying the 
world’s hopes and dreams. As such, FOF is a cute friend who likes music, dancing, and amusing stories, and 
which can be pictured in many different poses. 
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It You Were Me 2 


ChAd 7H©| A|AI | Da_sseot_ge_ui Siseon 
2005, 112min, 35mm, 1.85:1, Color/B&W 











Seaside Flower 


Directed by PARK Kyung-hee 
CIL|7 OfshoPAOF SH 

Eon-ni-ga Yi-he-ha-ssyeo-ya Dwae-yo 
22min / 35mm /Color 


Hey, Man ~ 

Directed by RYOO Seung-wan 
aA OFALSOtR 
Namja-nikka Ah-shi-janayo 
21min / 35mm / Color 


A Boy with the Knapsack 
Directed by JUNG Ji-woo 
Hie Ol AG 
Bae-nang-eul Men So-nyeon 
26min / 35mm / B&W 





Someone Grateful Jongno, Winter 


Directed by KIM Dong-won 
#2 748 | Jongno Kyeo-wool 
19min / 35mm/ Color /Documentary 


Directed by JANG Jin 
Wore Afet | Go-ma-wun Saram 
24min /35mm/ Color 


Synopsis 


<If You Were Me 2> is an omnibus feature film planned and produced by National 
Human Rights Commission of Korea following <If You Were Me> made in 2004 in 
which 5 renowned film directors participated under the theme of human rights. 

<If You Were Me 2> is comprised of five short films also concerned with indifference 
and discrimination toward minority or otherwise disenfranchised communities, such as 
North Korean refugees, the physically challenged, “informal workers”, and Chinese- 
Koreans. “Seaside Flower” (dir. PARK Kyung-hee) is a story of a little girl, Eun-hye, 
suffering from Down’s syndrome; “Hey, Man~” (dir. RYOO Seung-wan) deals with 
commonly held misconceptions about discrimination the males have; “A Boy with the 
Knapsack” (dir. JUNG Ji-woo) follows the life of a boy who fled from North Korea; 
“Someone Grateful” (dir. JANG Jin) speaks out about what ‘informal workers’ really are, 
by describing a crime investigator torturing student activists who got into a political 
movement with a touch of black humor; and “Jongno, Winter” (dir. KIM Dong-won) 
tells the tragic story of a Chinese-Korean resident of Seoul who died on the street of 
Seoul in winter of 2003. Like its predecessor, the film is meant to educate people about 
the problems of discrimination and to contribute to a better understanding of human 
rights and the importance of respecting them. 
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PRODUCTION 


National Human Rights Commission 
of Korea 

10FI, Geumsegi Bldg., 16 Eulgiro 1-ga, 
Jung-gu, Seoul, Korea (100-842) 

Tel: +82 2 2125 9772 

Fax: +82 2 2125 9779 

E-mail: chsarang@humanrights.go.kr 
Website: www.humanrights.go.kr 


INTERNATIONAL SALES 


INDIESTORY 

AFI. BaekAk Bldg. 135-4 
Tongln-dong, Jongno-gu 

Seoul 110-043 Korea 

Tel: +82 2 722 6051 

Fax: +82 2 722 6055 

E-mail: indiestory@indiestory.com 
Website: www.indiestory.com 


Korean Films in Prospect 





The Red Shoes 


t4=Al| | Boon_hong_shin 
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Directed by KIM Yong-gyun 


2005, 35mm, 1.85:1, Color, Dolby Digital SRD 


r - 





Synopsis 


Sun-jae, an eye-doctor in her early 30s, lives with her 6 year-old daughter Tae-soo. One 
day, she picks up a pair of red shoes in the subway that doesn’t seem to belong to 
anyone. She immediately falls for the shoes, and when she brings them home, so does 
Tae-soo. After that day, strange things start happening around them... 


Director _ KIM Yong-gyun 


KIM was born in 1969. He graduated from Drama and Film Department, Hanyang 
University. He was a photographer for <Mother, I’m Your Son>(1991) and a member of 
Independent Films CHUNG-NYUN. He was invited to the 2nd Seoul Short Film Festival 
and the Asian-Pacific Film and Video Festival for his film <Grand. Fa. Ther>(1994), and 
received the Excellence Award at the Korean Youth Film Festival for <Just Do It>(1996). 
His directorial feature debut was <Wanee and Junah>(2001), and <The Red Shoes> is 
his second feature film. 


2001 Wanee and Junah 
1994 Grand. Fa. Ther 


1996 Just Do It 
1991 Mother, I’m Your Son 


2005_Spring_No.15 


Main Cast 
KIM Hye-soo (Sun-jae) 
KIM Sung-soo (In-chul) 


Exec. Producer 
PARK Hyun-tae 


Producer 
KIM Kwang-soo 


Screenplay 
MA Sang-ryul 
KIM Yong-gyun 


PRODUCTION 


Generation Blue Film 

86-25 Myeongryun-dong 2-ga, 
Jongno-gu, Seoul, Korea 

Tel: +82 2 766 1280 

Fax: +82 2 766 1284 

E-mail: pertkim@hanmail.net 


INTERNATIONAL SALES 


Cineclick Asia 

3F, Incline Bldg., 891-37 Daechi-dong, 
Gangnam-gu, Seoul, Korea 

Tel: +82 2 538 0211 

Fax: +82 2 538 0479 

E-mail: cineinfo@cineclickasia.com 
Website: www. Cineclickasia.com 


Soldiers of Heaven 


a1 | Cheon_goon 
Directed by MIN Jun-ki 


2005, 35mm, 1.85 : 1, Color, Dolby Digital SRD 





Synopsis 

<Soldiers of Heaven> is a Sci-Fi adventure that North and South Korean soldiers of 
today travel against time to the year 1572 by accident, where they meet General LEE 
Soon-shin who’s the greatest General in Korean history. Now they‘re on a mission. 
They have to save General LEE in jeopardy and travel back to the present. However, 
time isn’t on their side. If they fail to go back to the future, the history from the year 
1572 will be changed forever. Should they go back to the future? Or should they stay 
behind and help General LEE? Now they have to decide. 


Director _ MIN Jun-ki 


MIN was born in 1968. He majored in theater and film at Dankook University. 


23 Korean Film Observatory 


Main Cast 

PARK Jung-hoon (LEE Soon-shin) 

KIM Seung-woo (KANG Min-gil) 
HWANG Jeong-min (PARK Jung-woo) 


Exec. Producer 
CHOI Wan 


Producer 
CHA Seung-jae 


Screenplay 
MIN Jun-ki, PARK Chul-woo 


PRODUCTION 


Sidus Corporation 

6Fl., 745-5, Banpo-dong, 

Seocho-gu, Seoul, Korea 

Tel: +82 2 3019 7200 

Fax: +82 2 3019 7201 

E-mail: nomeo@sidus.net, soo@sidus.net 
Website: www.sidus.net 


INTERNATIONAL SALES 


Showbox/Mediaplex 

16F Hansol Bldg., 736-1 Yeoksam-dong, 
Kangnam-ku, Seoul, Korea 

Tel: +82 2 3218 5632 

Fax: +82 2 3444 6688 

E-mail: agnes_lee@showbox.co.kr 
Website: www.showbox.co.kr 


Sympathy tor Lady Vengeance 


Alot 2X} | Chinjeol_han Geumja_ssi 
Directed by PARK Chan-wook 





2005, 35mm, 2.35:1, Color, Dolby Digital SRD 





Synopsis 


This is the story of LEE Geum-ja, a beautiful and deadly young woman, half angel and 
half devil, as serene as she is furious. After going through a hard time, Geum-ja found 
herself sentenced to 13 years imprisonment for murder. After being released from 
prison, she is on a mission of vengeance. Geum-ja sets about putting her precise plan in 
motion. 


Director _ PARK Chan-wook 


Born in 1963, PARK majored in Philosophy in Sokang University. His first film as a 
director was <The Moon is What the Sun Dreams of>(1992) and received great success 
with <Joint Security Area>(2000). His latest film <Old boy> has won Grand Prix at 
Cannes Film Festival. 


2004 Three, Monster 

2003 Old Boy, If You Were Me 

2002 Sympathy for Mr. Vengeance 

2000 JSA 

1997 Trio 

1992 The Moon is What the Sun Dreams of 


Main Cast 
LEE Yeong-ae (Geum-ja) 
CHOI Min-shik (Teacher Baek) 


Exec. Producer 
PARK Dong-ho 


Producer 
LEE Tae-heon 


Screenplay 
PARK Chan-wook 


PRODUCTION 


Moho Film 

4FI., DSR Terrace, 62-1 Ihwa-dong, 
Jongno-gu, Seoul, Korea 

Tel: +82 2 3443 4495 

Fax: +82 2 3443 4496 

E-mail: june@moho.co.kr 


INTERNATIONAL SALES 


C] Entertainment 

26Fl., Startower, 737, Yeoksam-dong, 
Gangnam-gu, Seoul, Korea 

Tel: +82 2 2112 6554 

Fax: +82 2 2112 6579 

E-mail: kini@cj.net, junkim@cj.net 
Website: www.cjent.co.kr/engilsh 


